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On the Cuff 


Money owed by consumers on 
credit purchases amounted to $20,080 
million at the end of January, $56! 
below the 


million record high of a 


month earlier. ‘The January total was 


million above that of a vear 
The Wall Street Journal 


$143 


carlict 


Profits of business are automaticall 
taxed in half. What remains for the 
further trimmed of any 
“excess.” Small wonder, then, that 
the cconomic weathermen of the Iced 
eral Reserve express such great con 
cern over the slowness of equity cap! 
tal formation The peril is that we 
may become a nation of bondholders 
rather than shareholders. Already our 
largest industries are under criticism 
because management has littl 
stake in the enterpris« \ precious 
heritage is the private ownership and 
It can too 
casily be sapped of spirit if managers 
do not and manage 


The Bank Director's Letter 


Owners 1S 


too 


management of business 


Own, Owners 


All too often onc hears business con 
demned for alleged double standards 
ind a lack of public consciousness. I 
cannot help but feel that, while there 
is some justification for criticism, ba 
sically the condemners and critics fail 
to practice the art of being charitable 


in their expressions kar too often 


Compilation of Consumer Finance Laws 


ISTRIBUTION of the Compila 

tion of Consumer Finance Laws 
is scheduled for May, 1952. ‘The new 
Compilation will replace Camalict 
Personal Finance Laws (1938 It is 
being published by the National Con 
sumer Finance Association and spon 
sored by the N.C.F.A. Law Forum 
The advance sale price to Law Forum 
members is $5; to nonmembers $15.00 
The initial distribution 
one complimentary copy of the book 
N.C.F.A 


not member 


will includ 


member 
office is an 


to ¢ ich 
but 
ciation service 

The book is a state-by-state 
pilation of statutory and related infor 
small 
It ha 
51 divisions—a division for cach of 
the 48 states plus divisions for th 
District of Columbia, Hawan 
Canada It wall about 
pages of information as follows 


COTM pany 


Asso 
com 
hnanecc 


mation as to consumer! 


loan), usury, and related laws 


and 


contain 700 


1. Consumer finance (small loan 


hiws 
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1. Full text of acts 

b. Historical sketch for 
having a consumer 
small loan 


State 
finance 
act beginning with 
the original act 
Statutorv Code 
current act 


cach 


citations to the 


Session Law citations beginning 
vith the original act 
Chronological list at the end of 
cach state division of appellate 
court decisions directly involving 
the act 

Alphabetical list of approxi 
700 appellate decision 
involving consumer fi 
small acts 

text of 
each 


mately 
directly 
nance 
Full 


Statutcs im 


loan 


interest and 
state 

3. Full text of certain industrial ot 
discount or other loan laws under 
which N.C.P.A. members commonly 
make loans exceeding $300. Vor ex 
ample, the Pennsylvania Consumer 
Discount Act, the Wisconsin Discount 


usury 


they are so anxious to make a dramatic 
impact that all resemblance to proper 
perspective is lost in their charges. Let 
me assure vou | am not advocating 
the whitewash of any malpractice of 
business. But I do insist there is no 
justice in painting the whole business 
system with a big black brush on evi 
dence of wrong doing by a few. 
—Victor H. Nyborg, ABBB 


president 


No one will admit being the average 
anything but you might want to know 
how close vou come to being the 
‘average automobile 

The American Finance Conference 
points out that a survey 
average automobile rider is a 
just over 40 vears old with an income 
of $4,371 a year. He's in the “sales 
and insurance” occupational group 
ind 68.9 per cent of his car trips arc 
for business. Second most important 
use of his car is shopping 

Sunday mornings, “Mr. Average” 
shines up the car, loads in the family 
after dinner and spends the afternocen 
fuming at other average automobil 


riders he insists hog the road 


rider.” 


shows the 
man 


Loan Act, and the 
annum add-on act 
+. Full 
in about 
5. Full text of anti-coercion 
ance statutes which prohibit a lender 
or finance company from designating 


Arizona 8% per 


sales finance laws 


text of 
15 states 


insu! 


the insurance agent or insurance com 
from whom the 
stalment buyer shall purchase msut 


pany borrower or in 


ance 


6. In special situations where the 
state does not have a small loan law, 
1 reprint of, or citation to, full text 
of certain 


statutes which may be of 


interest to certain instalment lenders 

Statutory Code citations to spc 
cial laws applying to banks, credit 
banks or Morris 


pawnbrokers; 


unions, industrial 
Plan 


Wage assigninent laws and occasionally 


companies, also 


other special laws dealing with specific 


tvpes of lenders or subjects which 


have some relation to our business 





Consumer Credit in an Expanding Economy 


By Ernst A. Daver 


Dr. Dauer is director of Consumer Credit Studies, 

Household linance Corporation 

This address was presented before 

the Retail Credit Association of St. Paul, Minnesota, March 27, 


Dr. Dauer 


|! IS not news to vou that we havc 
the highest standard of living in the 
world, with Canadians running a close 
But do we realize fully what 
that means? 

In many parts of the world the typi 


second. 


cal home is a two mud hut 
American housing is not perfect, but 
we have far more homes with central 
heating than the rest of the world 
combined. Most of the world goes to 
the village well, or the local stream 
for water. In this country, the aver 
age man has a bathtub and running 
water in his home 

The United States has only 642°; 
of the world’s population and 7% of 
its land area. Yet we have more than 
one-third of the world’s railways, more 
than one-half of its refrigerators and 
telephones, more than three-fourths of 
its automobiles. We produce over 
one-half of the world’s manufactured 
We consume more than one 
half of the world’s output cf coffee 
and rubber and almost two-thirds of 


room 


9 
gor ods. 


the silk and the crude oil. We have 
more people in college and high school 
than all the rest of the world. 

A century that 
Our standard of living was not much 
above that of the average of the world. 
Our unparalleled economic advance 
in the last century can truly be called 

Ihe Miracle of North America.” 

Industry, skill, knowledge, and more 
efficient machinery and processes have 
changed scarcity into an abundance of 
the good things of life. In 1830, 
70°; of the labor force in the United 
States was required to produce oul 
food; by 1940, only 18° 

A century men and animals 
carried almost all of the work load 
Today, manpower supplies only 4°; 
of our work energy, animals 2%, and 
power-driven machines assume morc 
than 90°, of our burden. As ma 
chines have taken away the drudgery, 
inventive skill has created new prod 
ucts; the new products have created 
new jobs 

We have attained an ever higher 
uutput per worker and a higher cut 
put per hour of work. These have 
made possible higher wages and 
shorter hours; at the same time large 
scale production has brought an almost 
continual reduction in the prices of 
goods 

In order to bring about large scale 
production, we had to have investors 
and creditors who were willing and 
able to supply a large volume of funds 
to business enterprises. Management 
had to be aggressive and willing to 
assume the responsibility of using such 
funds. A stable government, assuring 
security of person and property and a 
reasonable burden of taxation, was 
essential to create confidence. The 
money supply, chiefly in the form of 
bank credit, had to expand to keep 
pace with growing production and 
trade. Finally, there had to be an 
assurance of sustained mass markets 


ago was not so 


oC 
ago, 


in order to make large scale produc 
tion feasible and profitable. 

Although there are some other coun 
tries which enjoy a relatively high 
standard of living, ours is the highest. 
It is also unique in the large extent to 
which it is represented by consumer 
durable goods. In maintaining mass 
demand for those consumer durable 
goods, consumer credit has played, and 
must play, a dominant role 


The essential role of 
Consumer Credit 


Throughout the 19th century the 
philosophy of avoiding debt under all 
circumstances, and acquiring assets 
only out of savings, dominated indi 
vidual thinking. It caused the thrifty 
middle-class family to live a lifetime 
of “doing without” in order to save 
money. When that thrifty family 
finally was able to purchase a home, 
or major durable goods, they were 
usually too old to enjoy them 

Furthermore, so long as that philos 
ophy was dominant, mass production 
and consumption of major durable 
goods was impossible. We can recog 
nize most easily how a requirement 
of cash in full restricts the demand in 
the case of the purchase of a home 
Most families can acquire a home only 
by paying for it out of income over a 
long period of time. It is equally 
true that even today the average fam 
ily must use credit, and must spread 
the payments over a period of time, 
in order to purchase all major durable 
goods 

Ihe “Survey of Consumer Fi 
nances,”’ made by the Federal Re 
serve Board early in 1951, provided 
the latest reliable information on this 
subject. It showed that about 80°; 
of the spending units (about the same 
as a family) in the United States have 
an income of less than $5,000. This 
80% of the population comprises 
the mass demand which has made 
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mass production possible. Yet, almost 
two-thirds of that 80°; of the popu 
lation has less than $500 in liquid 
issets. The total of their war savings 
bonds, checking accounts and savings 
in banks, in postal savings accounts, 
in savings and loan associations and 
in credit unions is less than $500 
Thus, the mass demand for all major 
purchases is largely dependent on con 
sumer credit 

The $3,000 annual income of the 
iwerage (median) spending unit in 
the United States leaves little excess 
ibove necessary day-to-day expendi 
tures, payment of taxes, and prudent 
provision for the future. ‘That small 
margin is spent by the average person 
for something of immediate benefit 
instead of being set aside to be accu 
mulated until enough is available in 
cash to purchase a major durable good 
it some future date. Yet moderate 
instalment payments for a durable 
good can be fitted into the family 
budget, and the article purchased 
brings immediate benefits 

Chus, through the use of credit, the 
werage American family has arrived 
it a philosophy of living which differs 
from the old idea of “doing without” 
things in order to save money. In 
stead, we have a concept of acquiring 
durable goods from which to secure 
continuing services—when the family 
is young and its needs are greatest 
and of paying for them out of income 
it the same ‘time that the durable 
goods are being cnjoved 

That changed philosophy and in 
talment credit, together, have made 
possible the mass production of cars, 
television sets, refrigerators and a host 
of other durable goods. Thev have 
transformed the character of our 
tandard of living. It is not correct 
to say that consumer credit has merely 
iccelerated by a short time period the 
icquisition of durable goods by th 
werage family Consumer credit 
ilone, has made it possible for average 
families to secure the continuing ser\ 
ices of major durable goods. ‘That is 
the unique charactcristic of the North 
American standard of living 


On mortgaging the future, and 
other criticisms 


Criticisms of the use of consumer 
credit, as such, usually involve some 
confusion of thought 

\ critic recently stated disapproy 
ingly that “many people are mortgag 
ing their future through instalment 
credit Ile fails to recognize that 
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every credit transaction involves a 
“mortgaging of the future,” whether 
repayment is on an instalment basis 
or not. Every business man, who 
enters into any long-term purchasc 
contract, or who rents any piece ot 
property, mortgages the future. He 
commits himself to make future pay 
ments, usually out of anticipated in 
come. A business man would not do 
so unless he had confidence in the 
future, in the stability of our country, 
our government, our business institu 
tions, and confidence in his own abil 
ity to carn an income under our com 
petitive system. Those who lend him 
money have similar confidence, and 
in addition have usually made a care 
ful examination of the reasonableness 
of the borrower's expectations. Such 
confidence is good, not bad. Without 
it, we would have no banks, no credit, 
no money, and we would be reduced 
to a barter economy 

Ihe consumer, who uses instalment 
credit, likewise “mortgages his future 
income” only when he has confidence 
in the future. And the record shows 
that all but a small minority use their 
credit discreetly 

The same speaker said, “Folks who 
can't afford to buy, shouldn’t go into 
debt to buy.” If he meant to say 
“Folks who cannot buy for cash, 
shouldn't buy,” I disagree. The use 


of credit is one thing; the wisdom and 
soundness of any particular purchase, 
by any one person, is something en 
tirely different. The important ques 
tion to examine before reaching a 
judgment on the propriety of any par 
ticular transaction is not whether the 
purchase is made for cash or on time, 
but whether the purchase is a sound 
one in relation to the scale of living, 
the present and future income, and 
the management of that income by 
the individual. 

The use of credit, as such, is com 
pletely sound. When a family buys 
a refrigerator, a car, or a_ television 
set, it actually purchases an extended 
period of services covering five or ten 
or more years. Frequently the pur 
chase obviates the need for alternative 
services which might cost as much as, 
or more than, the instalment pay 
ments, ¢.g., the cost of ice eliminated 
by a refrigerator, the cost of laundry, 
the cost of public transportation, or 
the cost of entertainment. It is per 
fectly reasonable, therefore, for the 
family to spread the payments over a 
period of time for those years of use. 

In each year about three out of 
every ten families in the United States 
make expenditures in excess of the 
current year’s income. For the most 
part, the excess of expenditures is the 
result of purchasing major durable 













































































“They come in here fresh out of school, and 
right off they want to start as vice-presidents!” 











goods, either for cash or through the 
use of instalment credit. To use ac 
counting terminology, these are capi 
tal expenditures, and not living ex 
penses. Some people, not under 
standing the full significance of that 
fact, are misled into believing that 
many of our families are living be 
vond their income. Nothing is fur 
ther from the truth. When the dur 
able goods, purchased on time, arc 
owned free and clear at the end of 
one, two, or three years, their pur 
chase on credit has been an act of 
real savings in an amount which 
could not have been saved in any 
other manner 

In fact, the sound use of instalment 
credit is conducive to more carcful 
spending and more careful use of 
family income. When a family ac 
quires durable through the 
sound use of instalment credit, it will 
make every possible ‘effort to mect 
those instalment payments through 
the regular budgeting of income. 


Zot rds 


The types of consumer credit 


Some criticisms of consumer credit 
are related to the volume outstanding 
or to changes in that volume. Before 
answering these criticisms, it is de 
sirable to point out the differing char 
acteristics of the various types of con 
sumer credit. 

Ihe most commenly recognized 
form is the charge account. The 
amount outstanding at the end of any 
month consists largely of purchases 
made during the month which have 
not vet been billed to the customer 
Thus, the fluctuations in the amount 
outstanding from month to month 
represent almost solely changes in the 
amounts of goods and services pur 
chased and changes in prices. ‘The 4 
billion dollar level of charge accounts 
of recent vears has been about double 
the level of the pre-war period almost 
solely as a result of price changes 

Similar in character to charge ac 
counts at steres is the | billion dol 
lars representing bills due service es 
tablishments, public utilities, and pro 
fessional people. This so-called ser 
ice credit, like charge accounts. is 
chicfly for convenience in handling 
day-to-day transactions. The amounts 
involved will normally be paid within 
a short period after the monthly state 
ment is rendered 

Instalment credit, on the cther 
hand, is paid out of future incom« 
over a period of time Total instal 
ment credit outstanding of 13 billion 


dollars at the end of 1951 can_ be 
segregated into: (1) instalment credit 
used for the purchase of durable goods 
totalling $10 billion; and (2) per 
sonal instalment cash loans, totalling 
3.2 billion dollars. As we have seen, 
the former has been a vital factor in 
making mass production possible and 
thus bringing about our high standard 
of living 


Personal instalment cash loans 


Personal instalment cash loans, by 
wav of contrast, act as a safety valve, 
or a balance wheel, in our economic 
system. They make it possible for 
families who have run into temporary 
financial difficulties, to get back on 
their feet. The amount of such leans 
is remarkably stable. The growth since 
the war reflects largely the increase in 
price level as compared with the pre 
war level 

Personal instalment cash loans, to 
day, amount to about $3,200,000,000 
Commercial banks hold 374; : con 
sumer finance companics opcrating 
under small loan laws 374; ; credit 
unions 17% ; and industrial banks and 
industrial lean companies the remain 
ing 9°. While consumer finance 
companies have about the samc 
amount of personal instalment cash 
loans as banks, they serve a larger 
number of families because their 
loans are much smaller 

How important to you, as members 
of a Retail Credit Association, is their 
business? One out of every seven 
families uses small loan company serv 
icc. In 1950. Minnesota families bor 
rowed $33,000,000 from small loan 
companies, mostly to refinance debts 
Less than one-eighth of these loans 
were for the direct purchase of gocds: 
mother one-eighth were for cduca 
tion and self-improvement Phre« 
fourths of the amount borrowed was 
used to pay debts already owed to local 
Thus, these loans did not 

debt and are not infla 


creditors 
creat 
tionary 

These enabled families to 
consolidate their local debts and pay 
them off monthly with only about 6 
or 7 per cent of monthly income. The 
balance of the family income is then 
available for making normal everyday 
expenditures of other kinds; it is avail 
able for use in patronizing your stores 

It is not unusual for a family to 
carry 3 or + time payment accounts 
for the purchase of goods or services, 
well within their ability to make reg 
ular repayments under crdinary cir 


new 


loans 


cumstances. But when a strike, layoff, 
unforeseen illness, or any interruption 
of income occurs, the family needs 
cash. A loan from a small loan com 
pany is often the only means of per 
mitting such a family to budget its 
way out of difficulty 

Experience seems to indicate that 
these two tvpes of financial problems 
—the need to consolidate debt, and 
emergency necds—arise in the aver 
age family about once every two or 
three vears. Such instalment debt 
comes into existence at about the samc 
rate at all times, except during periods 
of widespread unemployment, when 
prospective debtors are reluctant to 
borrow and also are not able to present 
evidence of a satisfactory ability. to 
repay 


The volume of instalment 
sales credit 


Consumer instalment credit used to 
purchase durable goods is the only 
form of consumer credit which has 
fluctuated sharply. It alone, has shown 
a large growth, which was most rapid 
during the Twenties. It now accounts 
for the financing of the sales of about 
one-half of all consumer durable 


gv 
gC Xt ds. 


What appears to be a very rapid 


1945 is only a catch 
ing-up process. With outstanding vol 
ume reduced to $1 billion as a result 
of the war, it was imevitable that th« 
rise in outstandings would be sharp 
Ihe present volume, as compared with 
the pre-war period, merely reflects the 
change in prices 

There is no evidence that con 
sumers, by and large, have becom 
over-indebted, or that the credit struc 
ture is unsound. Current volume is 
comparable to the pre-war level in 
terms of consumer income after taxes, 
in terms of wages, or of other measures 
of national income or productivity 
Current volume is much lower in 1 
lation to liquid asset holdings, both 
for the entire population and for the 
various income groups. 

The present not 
cause widespread hardship if a down 
swing in business were to occur! Nor 
would it perceptibly intensify such a 
downswing! There is a popular, but 
false, notion that repayment of in 
stalment credit in the 1930-1933 de 
pression intensified declines in th 
physical volume of sales of food, cloth 
ing and furnishings, for example 


increase since 


volume would 


Continued on Page 15 
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Before the Banking and Currency Committee, 
United States Senate 


Statement of 


Paul L. Selby, 


Executive Vice President 


National Consumer Finance Association, Washington, D. C 
Re Amendments to Defense Production Act of 1950, S. 2594, S. 2645 


HE National Consumer Finance As 

sociation is the national trade asso 
ciation of the licensed small loan com 
which operate under state 
license, state supervision and regula 
tion in thirty-five states which have 
adopted the Uniform Small Loan Law 
in entirety or in such substantial part 
is to make state regulation effective 
| appear as the Executive Vice Presi 
dent of that Association and speak on 
behalf of its members whose 
tions embrace roughly 750% of the 
licensed and regulated consumer in 
stalment loan business of the countr 


panic S 


ope Ta 


Our industry is vigorously opposed 
to kederal control of consumer credit 
I'he business is intra-state in character 
ind is rigidly regulated by statc 
which restrict. operations to the 
licensed office location in a local com 
munity These state 
maximum size of loan, 
of charge and, in 
scribe a maximum 


laws 


laws prescribe 
maximum rates 
many states, pre 
length of term 
Kederal regulation is unnecessary and 
imposes additional burdens of record 
keeping, investigation, and reporting 
upon an industry already rigidly con 


trolled and supervised, and increases 
the cost of operations 
We urge that the portion of the 


Defense Production Act of 1950 

litle VI) which confers authority 
on the Board of Governors of the Fed 
Reserve System to regulate or 
control consumer credit BE DI 
LETED in the event the Defensc 
Production Act should be extended 
beyond its present expiration date of 
June 30, 1952. In support of this 
contention, we submit that 


cral 


No justification for consumer 
credit controls 


Consumer credit regulations which 
interfere with the normal flow of con 
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sumer goods into buving channels 
have lost whatever justification, if any, 
they ever had. It is difficult to find 
justification for consumer credit con 
trols. In 1941, the objective most 
emphasized was to divert strategic 
materials into war production, but 
allocation of materials that 
problem. Later in the war and after 
V-] Day, the emphasis shifted to 
alleged control of inflation and the 
Administration urged the Congress to 
extend consumer credit controls 
through the peace years as an anti 
inflationary measure. The President's 
message this year avoided reference to 
credit control as a_ tool 
against inflation. It is significant to 
note that a different sect of 
has been assigned for cach recurring 
request for power to control the pri 
vate citizen’s use of his private credit 

In ten years’ experience with this 
type of controls, there are yet to ap 
pear any economic benefits which can 
be established by the record. The 
government's authority to restrict and 
allocate strategic materials for defense 
production is sufficient and is being 
needed. Consumer credit 
can contribute nothing of 
value in that area. After Korea, there 
were dire prophecies of impending 
scarcities in consumer lines 
For a time there was a wave of scare 
buying which soon dissipated as full 
inventories and continuing produc 
tion convinced a doubting public that 
their needs could be satisfied in the 
normal course of buying. For many 
the market has been soft 
There are no imminent scarcities in 
consumer goods. In many lines there 
There is no economic pur 
pose to be served by retarding the 
movement of surplus goods, already 


soly ed 


comsulMmct 


rcasons 


used as 
controls 


gC ni rds 


months 


is surplus 


manufactured, into the hands of con 
sumecrs 

If price controls are continued, 
prices cannot become unstabilized. If 
certain lines are removed from pricc 
control, it will be because prices havc 
softened and demand is slack In 
cither of these events, consumer credit 
control could not and would not 
have any measurable effect; it would 
serve no purpose 
Cannot regulate buying habits by 
consumer credit controls 


Consumer credit controls do not 
and cannot regulate the buying habits 
of the public Ihe Federal Reserve 
Board oppesed relaxation of Regula 
tion W terms last year. Congress 
placed a minimum limitation of 18 
months on terms. The prophecies of 
the Federal Reserve Board proved 
false. People did not increase then 
buying pace after the terms were in 
creased from 15 to 18 months. On 
the contrary, savings increased and 
buvers staved out of the market. No 
sudden spurt in consumer credit re 
sulted. Other factors, much more 
potent, govern the decision to buy or 
not to buy 


Discriminatory 


Selective control of consumer credit 
is an iniquitous thing in that it vio 
lates the basic American principle of 
equal treatment under law. Under 
Regulation W, the wealthy and thos« 
with cash can buy all they want and 
pay cash. Only the middle and lower 
income groups are restricted. Regula 
tion W acts only to restrain the hard 
pressed families—the workers who 
produce the goods they are restrained 
from buying. Other Defense Act 


regulations affect all classes. Only 





Regulation W > seeks to ration goods 
by the pocketbook Vhis discrimi 
natory class legislation arouses a feel 
ing of distrust and resentment in the 
public mind In 
deal with the intimate financial prob 
lems of the American family We 
know the people who work in factories 
and in the shops and in offices on 
modest salaries. ‘They are people of 
integrity—the good American citizens 
who do the work in our great mass 
production system They pay their 
debts and show amazingly good judg 
ment in making and keeping con 
tractual commitments Why, they 
ask, should those with cash accumu 
lations, the executives, the bankers, 
and high government officials, be al 
lowed to buy without restraint, whilc 
we who work are supervised, limited 
and restrained in enjoying the posses 
sion, use and enjovment of the prod 
ucts of our labor through private con 
tracts of instalment credit? If ther 
be hardships to endure for the coun 
try’s welfare, why not all classes shar« 
equally in those hardships and incon 
venences? 

This complaint is not that of indi 
viduals alone. Great crganizations of 
workers are speaking out against this 
tvpe of regimentation, including the 
United Mine Workers, the A. F. of I 
United Brotherhood of Carpenters 
ind Joiners, International Brother 
hood of Electrical Workers (A. F. of 
L.), and other 


our business, we 


labor organizations 
Invasion of private right of 
contract 


Consumer credit regulation is an 
invasion of the right of the individual 
to make private contracts with mer 
chants and lenders. ‘The family pur 
chasing and borrowing procedures in 
volve endless variety Each transac 
tion must be tailored to individual 
needs, conditions and capacities. They 
are not regimented They 
should be afforded the opportunity 
for free choice. Experience has dem 
onstrated that consumer credit is a 
better risk than commercial loans and 
fereign debts. The individuals who 
make up the public at large have 
proved in countless personal transac 
tions that their good judgment can 
be relied upon. They do not need a 
Government inspector to supervise 
their day-to-day living. In proportion 
to income, people are now using less 
consumer credit than they used prior 
to World War Il. Even during the 
ifter Korea the 


¢ lassc S 


scare buving INCTCASC 


in consumer credit outstandings was 
than the normal proportion to 
sales It temporary increas¢ 
and was more than offset by the d 
cline in consumer credit when the 
scare buying tapered off early in 1951 
Consumer credit has remained at al 
most constant level since, even after 
the Congress wisely placed a mini 
mum of 18 months in Federal Reserve 
Board authority last vear. 


less 


Was a 


Not a proper function of 
Federal Government 


In its administration of Regulation 
W controls, the Federal Reserve Board 
cannot do a good job; nor could any 
other Federal bureau. There is always 
a time lag between the incidence of a 
trend and the compilation of statistics 


wt 
44 
ue >" 


“I'm not asking for 
steak - just a new hat!” 
which reveal the trend. In addition, 
other considerations and administra 
tion policies and objectives enter into 
their thinking. Theoretically, 
sumer credit controls are supposed to 
be flexible and responsive to prevail 
ing economic conditions. The Fed 
cral Reserve Board has consistently re 
fused to adapt the terms of the regu 
lation to changing conditions or t 
follow the intent of the Congress in 
its administration of the Act. As 
pointed out before, in connection with 
the extension of the Defense Produc 
tion Act of 1950 last vear, the Con 
gress found it impose 
minimum limitations on the authority 
of the Federal Reserve Board to im 
pose terms more rigid than 18 months 
on instalment contracts on certain 
listed artiches. ‘There is no reason to 
believe that the attitude of the Federal 
Reserve Board has changed. In the 
light of experience, Regulation W 
authority should be deleted from any 
extension of the Defense Production 
Act. This is one Federal bureaucratic 
function which could be terminated 
it a saving of manv hundreds of thou 


con 


necessary to 


sands of taxpayers’ dollars and never 


be missed. 


instalment loan credit is a 
necessity 


Instalment loan credit is a neces 
sity in the changing events of family 
life in America. Most of the purposes 
for which instalment cash loans arc 
made are for purposes other than the 
purchase of durable goods, hence do 
not fall within the stated objectives 
of Regulation W. Cash loans to con- 
solidate accumulated bills already 
owing constitute the largest single 
classification of loans made by small 
loan companies. ‘These loans are not 
inflationary. ‘They do not create ad 
ditional indebtedness. They simply 
change existing obligations from a 
number of creditors to one creditor 
and are made to fit the family budget 
on an income basis. Only a minor 
portion of the loans made by licensed 
small loan companies are for the pur 
chase of listed articles within the con 
templation of Regulation W, and the 
over-all volume of such loans to pur 
chase listed articles is so small that it 
has no measurable effect on the infla 
tionary problem. Consumer instal 
ment loan service is vitally necessary 
to the American family. It is not in 
flationary in character, and we con 
tend that the business of making cash 
loans te not a proper 
subject for Federal regulation 


consumcrs 1S 


Conclusion 

Federal control of consumer credit 
should be abolished The members 
of National Consumer Finance As 
sociation are loyal, patriotic American 
citizens and conform to Regulation W 
while it is the law of the land. If 
they felt that a continuation of con 
sumer credit controls was of any benc 
fit to the country or would advance 
the defense effort in any substantial 
way, they would go along with it as 
an emergency regulation. Hewever, 
the experience of the last ten 
has proved that this type of regulation 
is not only futile and useless, but is 
discriminatory in operation and un 
American m principl. It serves no 
sound economic purpdse. It does not 
contribute to the war effort nor to the 
defense effort under current condi 
tions, and certainly has no place in a 
peace-time cconomy We respect 
fully that all authority for Fed 
cral regulation or control over con 
sumer credit be deleted from the D« 
Production Act 


ycars 


urge 
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National Membership 


Campaign 


John T. Snite is vice president of Imperial Credit 


Company of Chicago 


He is again following in his father’s footsteps. 


Albert P. Snite, president of Imperial Credit, served 


the National Association as 


its membership chairman in 1931 and 1932 and again 


from 1944 to 1946. 


Dead 


Mr. Snite 


NDER the leadership of John ‘I 

Snite, General Chairman, the 
National Membership Campaign 1 
gaining momentum cach month At 
the meeting of the Executive Com 
mittee on April 2, 45 applications wer 
ipproved for membership. ‘This brings 
the total score for the campaign which 
started in October 1951 to 81 
panies with 169 offices. W<« 
extend a hearty welcome to thesc 
ind collectively 
Each has received a welcoming letter 


com 
want to 
new 


members, individually 


of printed material 
will find beth 


ind a_packags 
hope they 
interesting and useful 


which we 


State membership chairmen 


The state 
who have accepted the responsibility 
for advising non-member companies of 
the many services available to them 
through the National Consumer Fi 
nance Association are cocperating with 


membership chairmen 
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their general chairman in his effort to 
break all records on the number of 
members brought into the Association 
during any twelve-month period 


Score by states 


The score is piling up but there are 
some blank spots. How about it, you 
chairmen in the states have 


5 
ZCTOS 


whic h 


Chairman 


\nzona > L. J. Condon 
Arkansas 0 Carl Rude 
California L. J. Condon 
Colorado L. M. Boyd 
Connecticut David Caeser 
londa I I Maroon 
Idaho > S. F. Moen 
Ilinoi W. J. Durow 
Indiana P. J. Umphrey 
lowa M. E. Patrick 
Kentucky C. L. Humphries 

0 Leo Hevmann 
Davis Weir 
Frank Bush 
Vice Chairman 
Massachusetts E. J. MacDermott 
Michigan J. R 
Minnesota ) HE J 
Missoun Max P. Shelton 
Nebraska 2 ~Richard Hiller 
New Hampshir ) KE. J. MacDermott 
New Jersey ] I Mentz 
New Mexico 0 L. J. Condon 
New York 0 A. R. Buchman 

M. L. Michelman 
Ohio O L. J. Ingram 
R. P. Davy 

Oklahoma 0 Max P. Shelton 
Oregon O R. E. Vester 
Pennsylvania lr. N. Burke 
Rhode Island J. J. McLaughlin 
Utah U Fred Pingrec 
Vermont ) KE. J. MacDermott 
Virginia 0 W. W. Parks 
Washington R. M. Cowen 
West Virginia O M. W. Powers 
Wisconsin O J. HE. Hendec 


State 


Louisiana 


Marvland 


Gwinn 
Dower 


Om panic 


Missouri is leading the list on this 
score. State Chairman Shelton is mak 
ing the most of his unique oppor 
tunitv. Because Missouri was without 
in enabling law for several years, the 
Association had no members in that 
state. Now that licenses have been is 
sued under the new law in Missouri 
permitting consumer finance com 
panies to resume their operations in 
the state, some kind of a record is 
expected of Mr Shelton. From past 
experience we know that he will come 
through 


Five-year Growth 


In April of 1946 the National As 
sociation had 526 members with 2,179 
offices. At present there are 835 mem 
bers with 3,313 offices which means 
a net gain of 309 members and 1,134 
offices. Of course, in the five-vear in 
terval many more than 309 new com 
panics joined the National Association 
but within that time member 
companies were sold, 
dated, others sold to 
and still others dropped their member 
The gain in 


somc 
some consoli 


non-members 


ship for various reasons 
membership is impressive and it means 
that by and large mest of the com 
panies which join the Association arc 
retaining their membership from veat 
to year. ‘The continued support of the 
member companics is a large factor in 
the successful operation of your Na 
tional Association. It is the kev to 
an expanding prograin of service te 
members and to the industry. A grow 
ing membership makes possible a 
greater public relations program, mo 
tion pictures, law forums, advertising 
forums and a more powcrful voice fot 
your industry in the court of public 
opluon 








“I want a birthday card for his birthday 
and a get well card for the day after” 





Loans by Canoe 
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LOANS] 


- NAROWARE 


ERE is a fair shot of Friendly 
Loan Man A. F. Payne (with the 
hat) and his two Marictta, Ohio, as 
sistants portaging the cance which was 
their sole means of getting to and from 
work during the recent Ohic River 
flood Note the “Economy Loans 
neon sign, denoting the location of 
our (Capital Finance Corporation 
Marietta unit 
This photo is similar to one which 
ippeared on page 13 of the Februan 
11 issue of LIFE magazine, dealing 
with the flood problems at Marietta 


Art” Payne and his helpers 1 
ceived a lot of good free publicity 
from the imagination shown in work 
involved commut 


ing out the rather 


ing plan. They would carry the canoc 
to thetflooded section, then paddl 
icross to a car parked in a high, dry 
place, put the canoe atop the automo 
bile and complete the homeward jour 
nev. Congratulations to the Marictta 
Staff for 
the cash 
spite the 


lovally continuing to serve 
wants of their clientcle de 


ravages of Mother Nature 


Footnotes 


*PR means positive thinking 


OR too many vears the matter of 

public relations has been surrounded 
by double-talk and mumbo-jumbo—a 
kind of linguistic sleight of hand that 
kept the ordinary businessman con 
fused and cowed. He was treated like 
1 case of industrial neuroses on a psy 
chiatrist’s couch. Gloomy heads wer« 
wagged his problem; he 
quoted some esoteric passages from 
obscure authorities that he couldn't 
understand very well; he was told that 
in time his problem might be cor 
rected and that now he should 
his check: the PR “practitioner” was 
at work 

Despite that fantastic 
in which it grew up 
growing out of), public relations has 


OVCT Was 


o 
sign 


framework 
and gradually is 
succeeded. ‘Today more businessmen 
ordinary and otherwise, have “bought 
the PR concept and put it into prac 
tice And more of them understand 
public relations, at least in its simplest 
form 
for it.” 

What still do not under 
stand, however, is that good public 
relations means, needs and requires 
positive thinking. ‘That means that 
vou must be an advocate, a proponent 
that vou must stand for something 
that you must expand your horizen 
beyond merely the opposition to other 
things or other people's ideas. Unless 
you are willing to take a positive kind 
of position, you are not practicing 
good public relations; you are just 
through some motions that 
don’t mean very much 

Some of the sagest PR advice we 
have seen came not from a PR expert 
at all but from the general manage 
of the Richmond Newspapers, Inc 
John Dana Wise. In a speech som 
time ago, he endeavored to analyz 
the reasons for “the loss of business 
men’s influence on environment” 
meaning the decline in their impor 
tance in the whole cconomic, social 
political community 

“We need to exercise business 
statesmanship,” Mr. Wise _ said, 
“statesmanship based upon knowl 
edge and understanding that accom 
panies knowledge rs 

Principally, Mr. Wise urged, busi 
ness needs to “be for something, not 
against everything Too often 
he [the businessman] offers no solu 
tion for the problems arising out of 


doing good and getting credit 


many 


og ov 
going 
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the rapid increase in the industrial 
society The businessman has 
been winning some battles but losing 
ill the Intellectual 
leadership is born of positiveness, not 


com paigns 


negativeness.’ 

Ihere, it seems to us, is the full 
explanation of what is behind som¢ 
f the remaining confusion in public 
relations Ihe reason that so many 
people cannot understand what is 
right about the National Association 
of Manufacturers is that it does not 
stand for anything positive. Neither, 
for many years, did the Ford Motor 
Company, the Aluminum Company 
of America, the Pullman Company, 
A&P or Wall Street As cach has 
come to stand for something positive 
cach has benefited 

An advertising campaign that does 
not have this clement of good public 
relations is not good advertising. That 
kind of into 
cvery as it is at the 
cigarct manufac 
lasts 


Campaign comes 


and then 
moment with 
turcrs. But it 
because it 
he essentials of good public relations 
ind good advertising—both of which 
depend so eternally on the positive 
ire both simple and self-evident 


voguc 
now 
some 
Vcry 


never long 


doesn’t sell merchandise 


Recinatp Crovcen, Editor, 
Reprinted from Tide 





While Americans rant at 1'V com 
mercials, our British cousins devour 
them avidly. BBC of course bans all 
advertising on radio and yideo. But 
there’s an active bootlegging system 
Recent example: During the showing 
of an antique razor collection, Reming 
ton Rand contrived to get an electric 
razor shown as contrast. Next day 
viewers swarmed to buy the product 


wo you can buy 
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fast delivery 
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Will It Sell—Tomorrow? 


By Donald W. Davis 


Head of advertising sequence, Department 
of Journalism, The Pennsylvania State College 


N a recent luncheon talk with a 

prominent agency executive who is 
also a teacher of advertising, we were 
discussing the criteria by which adver 
tising is judged. Agreeing that Does 
it sell? is perhaps the most common 
vardstick for measuring advertising’s 
value, we proceeded to confound out 
citing several campaigns, 
eminently successful saleswise, that 
have arcused much public criticism for 
ethics and taste. In short we decided 
that there a kind of No 
man’s Land of advertising where cer 
tain advertisers contrive to stay within 
strictly legal boundaries but deliber 
ately go outside the conventional 
limits of decency and good taste in a 
frequently successful effort to build 
immediate sales 

What then, we asked 
should be the criteria for evaluating 
this kind of advertising? On the basis 
of sales results alone the advertising 
proves successful yet it is painfully 
Obvious that Does it sell? is not an 
adequate measuring rod for judging 
good or bad advertising. How, fer 
example, should we evaluate thes¢ 
questionable campaigns to students 
who either through our own persua 
sion or from an innate sense of de 
cency believe that an advertising prac 
titioner should have net only selling 
ability but also a of social re 
sponsibility? It seems that a satisfac 
tory answer involves the ultimate 
effect of improper practices on the 
advertiser and product concerned and 
also on the whole structure of the 
advertising business. The luncheon 
hour was too short to work out this 
answer in satisfactory detail, but late 
that night, in an after hours vigil, | 
considered that the following anal 
ogies clarify our discussion 

In intercollegiate athletics today w« 
are witnessing the effects of judging 
college athletic teams by the sole cri 
terion, “Do they win their games?” 
After long years of muttering and 
grumbling the whole subject of ethics 


scrves by 


seems to be 


ourselves, 


SCTISC 


and proper practices in intercollegiate 
sports is now out in the open. ‘Today 


many institutions that once basked in 
the warm glow of championship teams 
are smarting under accusations of im 
proper practices. The public is slow 
to anger, but get angry it does, and 
short-range results in have 
proved no justification for improper 
or uncthical policies. Similarly in the 
ficlds of politics and government an 
accumulation of improper short-range 


sports 


practices is now seriously embarrassing 
the future of a great political party 
with a day of reckoning only months 
away 

What then will be the final pay-off 
for advertising that irritates, offends, 
ves, sometimes insults the reader or 
listencr? What about that whole 
category of advertising copy that turns 
the fast buck by selling through half 
truths and uncthical inferences? Is 
the public that responds to advertising 
a different public from the one that 
supports intercollegiate sports or that 
pays taxes and votes? Certainly not 
And in the way it can rise to 
concerted anger against advertising if 
the offensive innucndocs and _ half 
truths become sufficiently widespread 
Why should a small minority of ad 
vertisers be allowed to menace the 
reputation of all advertisers just as a 
few athletic scandals have smeared 
the whole field of intercollegiate 
sports? 

Isn't it important—yes 
portant—that we add immediately to 
the criterion Will it sell? the twin cri 
teria of acceptability, Is it ethical? 
and Is it in good taste? If all adver 
tiscrs, agencics and media would start 
it once to apply these standards of 
acceptability then perhaps Doctor's 
Delight cigarettes, Famous Fanny 
fabrics, ctc., would be on the way out 
That, I will tell my students, is my 
answer to the question, Is all adver 
tising goed advertising because it sells? 

-Reprinted from Printers’ Ink, 
March 14, 1952. Copyright 1952 by 
Printers’ Ink Publishing Co., Inc., 205 
ast 42nd Street, New York 17, New 
York 


Salle 


very nn 





Three Million Dollars of 
Group Insurance 


HE National Consumer Finance 

Association Group Insurance Plan 
has been successfully launched with 
$3,000,000 in life insurance coverage 
for 1112 emploves of 179 member 
companies. 

The printed booklet outlining the 
plan has been distributed to all mem 
ber companics so that full informa 
tion is available about the terms and 
conditions under which participants 
may afford these benefits to their em 
ployees. ‘The plan was made effective 
as of February 1, 1952, after accept 
ance of the application of the trustees 
by the John Hancock Mutual Life 
Insurance Company for the group 
coverage policy. Approval of the 
nominal wage increases was obtained 
from the Wage Stabilization Board 
and from the Salarv Stabilization 


Board before the plan was made ef 
fective. Participating members arc 
assured that their participation in the 
plan complies with all requirements 
of these Federal authoritics. 


Policies issued 

The John Hancock Mutual Life 
Insurance Company has issued a mas 
ter policy of insurance to the trustees 
of the National Consumer Finance 
Association Group Insurance ‘Trust 
In addition, a certificate of insurance 
is issued to cach insured employec 
stating the amount of life insurancc 
coverage on his life, designating the 
beneficiary and outlining the terms 
and conditions of the insurance con 
tract. The insured in cach case has 
the right to designate a_ beneficiary 
and to change the beneficiary from 
time to time. One or more benefici 
aries may be designated 


Application for participation 


In order to afford full opportunity 


for all National Consumer Finance 


Association members to participate im 
the plan, applications for participation 
will be accepted during the months of 
February, March and April. All com 
panies interested in participating in 
this project should send in their ap 
plications to the trustees at 315 
Bowen Building, Washington 5, 
D. C., before April 30 

The trustees will reopen the plan 
to accept further applications for pat 
ticipation by member companies dur 
ing the months of October and No 
vember of 1952 and at intervals of 
six months thereafter. The plan is 
effective in ail states where our mem 
ber companies operate, except the 
states of Ohio and Oklahoma. In 
Ohio and Oklahoma the insurancc 
regulations do not now permit a 
trusteed group insurance plan to oper 
ate. It is hoped that in a short time 
the regulations will be modified in 
those two states so that all of our 
members can have the privilege of pat 
ticipating in the group life insurance 
plan 







































































LOWEST PRICE 
INTEREST TABLES 








for Small Loan Companies 


$46 39,9 h 
Stand additional 
(Some rates above $300 — $22.00 each) 
Stand with built-in Time Finder $15.50 


(No need to buy a new stand if your rate changes) 


* 
Accurate to the penny — Quick and 
simple in operation — Easy for new 
employees to use — Sturdy, durable. 
Hundreds of satisfied users, in- 
cluding Household Finance, Public 
Loan, Com:nonwealth Loan, Liberty 
Loan, and other chain and inde- 

pendent companies. 


1 DAYS FREE TRIAL 
ORDER ONE TODAY! 


JOHN DICKINSON SCHNEIDER 


833 North Orleans Street - Chicago 10, Ilinois 


“Thanks, Mr. Jones, our National Association membership sure pays off!’ NOTE JAP Ne dealers—no salesmen—we 


(Cartoon by Gene Carlisle, Interstate Finance Corp 


sell by mail only to keep our prices down. 





APRIL 1952 "1 





« x State Association Activities * * 


New Jersey 


ILLIAM J 


ecutive director 


RADEBAUGH, ex 


South 


Jersey Manufacturers Association, was 
the featured speaker at the New Jet 


cv. Consumer 


linance 


Association 


mecting held at the Walt Whitman 


Hotel in Camden on March 11 


Mr 


Radebaugh predicted a substantial in 


case in South Jers¢ 


tential as 
] 


s industrial po 


1 result of the w concen 


tration of stecl production facilities m 


the nearby areas 


\ pleasant highlight of the mecting 


vas the presentation of 
mer president John | 


gnition of his services 


WV alla 
An Operator s 


ifter the luncheon 


Streamlined Operations.’ 
Simms, assistant vice president 


} 


board Finance 


noderator, assisted by Messrs 
Zimmerman 


Lauten and 


Meeting Schedule 


Hal G 


Sea. hibit of time-saving devices 
assistant to the chicf of the 
consumer credit division of the Bank 


Company : 
Brown, 
Suppl ing 





California 


Fairmont Hotel, San 
Francisco 
May 7-5 


Ambassador Hotel, Los 
Angeles 
November 19-20 


Connecticut 


New Haven 
November 13 


Dmke Hotel, Chicago 
November 5-6 


Indiana 
Claypool Hotel, Indian 


apolis 
November 29-30 


1 gift to for 
in TCC 
to the industry 
An affectionate and witty 
Mir. Mentz was made b 
on behalf of th 


salute to 
Walter W 
iation 


he Id 
top 
! 
menting then 


thy Nloore, 


lowa 


Blackhawk Hotel, Daven- Knoll Golf Club, Boonton 
u 


ort 


pe 
May 14-15-16 


Kentucky 


Boiling Springs Country 
Club, Lexington 
May 27-28 


Brown Hotel, Louisville 
October 29-30 


Maryland 
Ocean City 
June 4-5 


Lord Baltimore Hotel, 
Baltimore 
October 11 


Michigan 


Beach Hotel, Charlevoix 
July 10-11 


Statler Hotel, Detroit 
November 5-6 


12, CONSUMER FINANCE NEWS 


pr, 


John L. Mentz 


discussion Was an ex 
Joseph 


Department, was a guest of the 


New Jersey 


June 3 


Essex House, Newark 


October 23 


New York 


New York City 
May 7-8 


Ohio 


Neil House, Columbus 


October 14-15 


Oregon 


Multnomah Hotel, Port- 


land 
November 17 


association at this mecting 

Michael E. Bischof, chairman of 
the Public Relations Committee, re 
ported that the Reports of the Con 
sumer Credit Conferences for the past 
two vears had been presented to sixty 
five libraries in the State of New Jer 
sey. He also announced that the asso 
ciation pamphlet, ‘““Vhe Story of Con 
sumer Finance in New Jersev,” was 
about to go to press 


Colorado 


oO’ Kebruary 29 and March 1, 
1952, the Colorado Association 
of Finance Companies held its annual 
meeting and convention at the world 
famous Broadmoor Hotel at the foot 
of Pikes Peak, Colorado Springs, Colo 
rado 

Following the meeting of the Board 
of Directors, members and guests 
heard a very interesting address by 
Paul L. Selby, executive vice president 
of the National Consumer Finance 
\ssociation, entitled “Reflections from 
Europe.” 


Pennsylvania 


William Penn Hotel, 
Pittsburgh 

May 20-21 

Benjamin Franklin Hotel, 
Philadelphia 

November 12-13 


Virginia 

Williamsburg Lodge, Wil- 
liams' 

June 11-12 

Chamberlain Hotel, Old 
Point Comfort 

October 21-23 


West Virginia 


Daniel Boone Hotel, 
Charleston 

June 11 

Fairmont Hotel, Fairmount 

October 22-23 





lected to the Board of Durectors 
were L. M. Bovd, Denver; L. J. Con 
don, Los Angeles, California; W. H 
Elhott, St. Louis, Missouri; Lloyd 
Hawkins, Denver; H. W. Krasne, Kan 
sas City, Missouri; A. FE. Morr, Den 
ver; Louis Millman, Denver; Ray 
Murphy, Greeley; R. O. Siemon, Los 
Angeles, California; William Singer, 
Kort Thomas, Kentucky; EF. <A 
lhompson, Omaha, Nebraska, and H. 
J. Bleakley, Denver 

The newly officers are 
Everett May, Denver, president; Don 
Kinney, Greeley, first vice president; 
MI. N. Due, Grand Junction, second 
vice president, and M. J. Mullen, Den 
Vcr, Brandenburg 
was reclected treasurer and L. A. Hel 
lerstein was again designated gencral 


clected 


secretary George 


counscl for the association 


Part of the aftcrnoon session con 
sisted of a informative address 
ind gencral discussion by L. A. Heller 
stein, association counsel, on current 
legislation and decisions in Colorado 
This was followed by a panel discus 
sion on “Our Business.” Participat 
ing on the panel were Donald I 
Barnes, St. Louis, Missouri, moderator 
Panel members were W. ‘T. Chris 
tion, Chicago, Illinois; M. L. Goeg 
lein, Los Angeles, California; I. I 
Brisbin, Philadelphia, Pennsylvania; 
I. D. Griffin, Chicago, Illinois; Russ 
Mansfield, Wilmington, Delaware; I 
J. Ingram, Columbus, Ohio, and R. I 
Neier, Indiana Vhis 
mecting was particularly successful as 
it gave the membership an oppor 
tunity to discuss their problems with 
outstanding consumer finance 


\Cr\ 


Evansville, 


these 
personalities from across the nation 

\ surprise gift was presented L. A 
Hellerstein at the convention ban 
quet as a token of appreciation for his 
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25 vears of service as association coun 
scl. R. W. Carmody similarly 


honor d for his 


Was 
3 vears of service as 
secretary of the association. TT. D 
Griffin made the presentations 

Ihe highlighted 
and closed by a stirring and thought 
provoking address by M. L. Goeglein, 
president of the National Consumer 
Finance Association. His speech was 
entitled Arc You At The Cross 


roads?” 


Exhibits at Convention 


NEW IDEA for exhibits of sup 

pliers to the industry will be tried 
at the National Convention this year 
in Atlantic City. For the first time at 
our national conventions, exhibit space 
will be carefully planned and allocated 
to exhibitors. A fee will be charged 
for exhibit space, and 
are being worked out to provide that 
exhibit will 
advantage for display purposes 


convention was 


arrangements 


cach space have equal 


New plan 


In past years suppliers to the con 
sumer finance industry have been pet 
mitted to set up exhibits at some point 
near the convention hall, but without 
iny specific allocation of space or deh 
nite arrangements for equal treatment 
Complaints wcrc from a 
number of exhibitors that this method 
of handling exhibits at conventions 
was unfair and that the 
prefer to have a definite allocation of 
space, coupled with an arrangement 
whereby cach exhibitor would have an 
equal chance to meet the members of 
the Association and to display his 
A number of exhibitors have 
requested that we charge a fee and 


received 


would much 


wares 





READY -TO-USE 
PRESENT BORROWER, 
FORMER BORROWER, 
and PROSPECT 
SOLICITATION 





ISSOURI PRINTING & ENGRAVING CO. 


3160 EASTON AVENUE 


ST. LOUIS 6, MISSOURI 


OPENING A 
NEW OFFICE? 


Build fast, profitable loan volume with 
successful direct mail ANNOUNCE- 
MENT PROMOTION. Used by large 
chain companies EVERY TIME they 
open a new office. 


Write for Free Samples today! 
2, . 


Did inctiue 
Adue rising 


eM“ Ce 
ae) bany. h 


‘ 


1182 A Y 


Box 


have definite controls over the ex 
hibits; hence, the plan has _ been 
adopted for this year. A blueprint of 
the space available will be sent out to 
exhibitors with a definite time fixed 
for submitting requests for space, and 
then the spaces will be chosen by lot 
and allocated to the exhibitors on 
that 


basis 


Space available 


The English Lounge at Haddon 
Hall is on one of the main traffic ave 
nues of the lobby floor. Members of 
the Association pass through the Eng 
lish Lounge on their way to mecting 
rooms for most convention functions 
Ihe hotel furniture will be 
from the English Lounge, and_ the 
space marked off into exhibit stalls or 
spaces, cach of whtth are numbered, 
and for each of which a charge will 
be made. In order to pass through 
the English Lounge it will be neces 
sary to pass around through the ex 
hibit space, so that all of the exhibit 
spaces will have an equal chance for 
their display 

Vhere are 


removed 


a number of suppliers 
who have developed new ideas in ad 
vertising, in office equipment and in 
supplies for this industry The na 
tional convention affords them their 
best opportunity during the entir 
vear to display their new devzlop 
ments in fotms and in equipment 
We hope that the exhibit will prove 
popular, and that our members will 
find great interest in going over th« 
proposals submitted by suppliers. W¢ 
hope this vear to have an additional 
number of firms come in and partici 
pate in this experimental exhibit 
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The National Consumer Finance 
Association's 


public relations program was pub 
lished in outhne form as “Case His 
tory No. 31” in Here's How, Case 
Histories on Association Management, 
issued monthly by the American 
Irade Association Executives, in the 
March 1952 issuc I'he article con 
tained a complete description of the 
planning and distribution of the “Pub 
lice Relations in Action” pamphlets 


M. L. Goeglein, 


vice president of Pacific Finance Cor 
poration and president of the National 
Association, has been clected to mem 
bership on the Board of Directors of 
Pacific Finance Corporation. He has 
been with the company since 1938 


Ray E. Vester, 

president of the Mutual Loan Com 
pany of Portland, Oregon, and a mem 
ber of the Executive Committee and 
Board of Directors of the National 


\ssociation, was general chairman of 
the fourth annual University of Ore 
gon institute held last month in Port 
land. Nearly 200 alumni were in at 
tendance to hear a scerics of distin 
guished speakers. 


Alan K. Dolliver 


has been elected president of Family 
linance Corporation, succeeding the 
late Rufus DeWitt King. Mr. Dolli- 
ver is also president of the manage 
ment company, Security Bankers 
Management Corporation, a position 
which he has held since 1944 and 
which he will retain in conjunction 
with the presidency of the parent 
company 


Russell J. Darling, 


executive director of the Michigan 
Consumer Finance Association, talked 
to the Lincoln Park Rotary Club re 
cently and, with ten other trade asso 
ciation executives, appeared on a pancl 
at the 1952 School-Business Coordi 
naters’ Conference held at Michigan 
State College. ‘The purpose of the 
discussion was to bring to high school 
educators the thoughts of business as 
to the present-day educational pro 
gram 


George O. Nichols, 


president of Nichols Loan Corpora 
tion, ‘Terre Haute, Indiana, has been 
clected a member of the Board of 


Directors of the ‘Terre Haute Commu 
nity Chest and will be chairman of 
the Fund Raising Campaign during 
the fall of 1952. Mr. Nichols was 


associate campaign chairman last year 


W. F. Meyers, 


president of Western Credit Corpora 
tion, Downers Grove, Illinois, sub 
mitted the following Lincoln quota 
tion to the editor of his local paper 
and it was published as the leader in 
the editorial column. Mr. Mevers sc 
lected the quotation for its good basic 
reasoning and was good cnough to 
send it to us to pass along to th 
readers of CONSUMER FINANCE News 


lopay’s THoucn! 


“You cannot bring about prosperity 
by discouraging thnft. You cannot 
strengthen the weak by weakening the 
strong. You cannot help the wage 
carner by pulling down the wage payer 
You cannot further the brotherhood 
of man by encouraging class hatred 
Yeu cannot help the poor by discout 
aging the rich. You cannot establish 
sound security on borrowed money 
You cannot keep out of trouble by 
spending more than you carn. You 
cannot build character and courage by 
taking away man’s initiative and ind 
pendence. You cannot help men per 
manently by doing for them what they 
could and should do for themselves.” 


Abraham Lincoln 





Personalities 





Leland M. Feigel, 


former president of Servel New York 
Corporation, has been appointed As 
sistant to the President of Interstate 
linance Corporation, Evansville, In 
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diana, and elected secretary of the 
corporation 

Mr. Feigel will be responsible for 
the development and direction of the 
Public Relations program and in this 
respect fills the vacancy created by 
the resignation of Russell Carlisle last 
fall. In addition, he will assist the 
president and treasurer in the estab 
lishment and maintenance of Inter- 
state’s bank connections and credit 
sources and to arrange for loans and 
credit lines with banks. 

Interstate’s Board of Directors 
elected Mr. Feigel to the office of sec 
retary of the corporation on January 
21. He will relieve Alvin Kapperman 
of the secretary’s duties which have 
been assigned to him since ‘Tom 
Mever left for service in March of 
last vear 


Mr. Feigel was born in Boone, 
lowa, and is a Bosse High School 
graduate of 1925. He holds a Bachelor 
of Science degree in Business Adminis 
tration from Evansville College (class 
of 1929). He has been a trustee of 
the college since 1938 





FORMING A NEW 
LOAN COMPANY? 


WITHOUT CASH OUTLAY, you 
can be furnished with tested, proved 
advertising to announce opening and 
build substantial volume quickly. 

Experienced loan advertising spe- 
cialists will exchange advertising for 
stock in your new company. Write 
Box 123, Consumer Finance News, 
315 Bowen Bidg., Washington 5, D.C. 


| stiiiniienenemaemeiaal 














ee ee 








eee wee 


_——— 








| 


SMALL LOAN 
| FORMS 
| PORTFOLIO 





Brand new 1952 operating forms 
simplified ledger cards time 
saving receipt forms. Industry tested 
and approved cards and papers 
together with individual price lists 
WRITE TODAY TO 








FINANCE BUSINESS FORMS CO. 
Dept. BW 
| 100 No. LaSalle Street ! 
1 Chicago 2, Illinors 1 
I Please send my FREE 1952 Small Loan Forms Portfolio | 
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Consumer Credit — in an 
Expanding Economy 


Continued from Page 5 


Regulation of consumer credit to 
offset business fluctuations 


The total volume of consumer 
credit, 20 billion dollars, is not an 
insignificant amount. Some people, 
aware of its size, and aware that the 
total moves in the same direction and 
at the same time as changes in busi 
ness conditions, have proposed a per 
manent Regulation W to aid in level 
ling the peaks and valleys of business 
I have treated this question at length 
in my talk, “The Effect of Consumer 
Credit on Business Fluctuations” at 
the University of Illinois Consumer 
Credit Conference. ‘This appeared in 
the Consumer Finance News, No 
vember, 1950. Here I will verv briefly 
state my conclusions 

It is possible to decrease the de 
mand for major durable goods in a 


period of active business by requiring 
higher down payments and_ shortet 
terms. But it is impossible appreci 
ably to stimulate the demand for 
major durable goods during a down 
swing, through lower down payments 
and longer maturities. Relaxation of 
terms is ineffective when people lack 
confidence in the future, when there 
is a significant amount of unemploy 
ment or fear of widespread unemploy 
ment. 

Unless the Federal Government 
effectively coordinates the other far 
more munportant implements for con 
trolling cvcles which it could exercise, 
the attempt to regulate consumer 
credit must be both ineffective and 
destructive. The only thing that can 
be accomplished is to reduce the de 
mand for durable goods during pros 
perity when people want and are able 
to buy. The result would be a con 
tracting—not an expanding economy 

a lowered average level of industrial 
production and employment and a 
lower-than-necessary standard of 
living 


Regulation W in an emergency 


Some people who would not favor 
burdening the economy with Regula 
tion W permanently, feel that it has 
an important place in a_pericd of 
emergency. My own position can be 
stated quite simply: If, in a period of 
emergency, there is a shortage of con 
sumer durable goods, selective credit 
controls such as Regulation W may 
be of some assistance in reducing the 
demand for those specific durable 
goods to bring about a somewhat bet 
ter relationship to the available sup 
ply All the evidence shows that 
there has been no lack of supply of 
consumer durable goods, except in a 
very temporary sense during the period 
of frantic buying in the summer and 
fall of 1950 and the winter of 195] 
In those frantic buying periods neither 
Regulation W nor anything else could 
cope with the forces involved 

Ihe chairman of the Federal Re 
serve Board, last summer denied that 
the Board was concerned with the 
cffect of Regulation W on the de 
mand for consumer durable goods 
He rested his case for consumer credit 
controls entirely upon their use in 
fighting inflation. He said, “We have 
no other reason for being concerned 
with the regulation (Regulation 
W ) is, as we have indicated, an emer 
gency anti-inflationary measure.” 

Emphasis supplied His position 





is, in my epinion, almost wholly with 
out merit 

Fighting inflation requires (1 
chimination of wasteful government 
expenditures, (2) adequate taxation, 
(3) suitable incentives to encourage 
consumer saving, and (4) use of gen 
cral credit controls. If these are not 
utilized appropriately, consumer credit 
controls cannot materially influence 
the. total money supply. If they arc 
utilized adequately, consumer credit 
controls are not only unnecessary, but 
in addition prevent the fair distribu 
tion of the consumer durable goods 
which are available 

Che inflationary effect of consumer 
credit is vastly overrated In no 
single vear, from 1929 through 1950 
has the increase in consumer instal 
ment credit outstandings amounted 
to as much as 142% of the total 
annual purchasing power of consum 
crs after taxes. ‘The effect of the in 
crease in consumer credit upen the 
increase in the money supply is of 
negligible importance as compared 
with the influence of huge defense 
outlays, non-defense government 
spending, and other factors 


Consumer credit and continued 
expansion 


Can the miracle of North America 
be repeated? Can we attain shorter 
working hours, higher real incomes 
and ever higher standards of living? 
We can, if we avoid a major depres 
sion, if we remain at peace, if we con 
tinue to imerceasc productivity per 
man-hour (by about 2% per year as 
we have in the past), and if the benc 
fits of higher productivity are passed 
on to the masses 

That is the conclusion of two basic 
studies: “Controlling Factors in Eco 
nomic Development” by Dr. Harold 
G. Moulton, President of the Brook 
ings Institution, published in 1949; 
and ‘“‘Amcrica’s Needs and Resources” 
produced by the Twentieth Century 
lund in 1947. ‘These studies, upon 
which I have drawn freely for the 
material treated above with regard to 
“The Miracle of North America,” de 
velop in considerable detail the condi 
tions necessary to obtain increasing 
productivity 


I wish merely to emphasize, in con 
clusion, that the benefits of higher 
productivity must be diffused through 
out the entire population, since the 
only permanently expansible markets 
arc those found in the unfulfilled 
wants of the mass of the population 
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New Interest Rate 


MORE WORKING CAPITAL 
for a quick solution to a 
tight cash position 


NO CONTRACT NEEDED 


This plan was originated with the 
thought in mind of being of service to 
finance and loan companies. You do 
not sell stock, debentures or other 
capital issues, and you still operate 
your company without any outside 
interference 


UNLIMITED TIME 


Another feature of the Resolute Com 
pensating Balance Plan, is that funds 
can usually be obtained the same or 
following day. You are not bound by 
any contract, no securities co sell or 
partners to take in. You retain full 
control over ownership, management 
and profits. Funds are available for as 
long as you need them 


NO COMMISSIONS 
OR OTHER FEES 


The Resolute Compensating Balance 
Plan has no strings attached to it, such 
as preliminary fees, commissions of 
other extras. Resolute’s charge is as 
low as 2!9°; per annum 

Operation is automatic, it makes no 
difference where your business is 
located or how large your require 
ments may be. Just advise your bank 
that Resolute Insurance Company will 
deposit with them the sum required 
as a Compensating Balance The 
finance oa loan company then 
notifies Resolute Insurance Company 
that it wishes Resolute to maintain 
the Compensating Balance, furnishes 
the name and location of the bank and 
the officer to be contacted 


THAT'S ALL YOU DO 


For further information write, wire 
or phone and say, ‘Send me complete 
information regarding the Resolute 
Compensating Balance Plar 


RESOLUTE 
INSURANCE 
COMPANY 


Specialists in Automobile Finance Insurance 


Hartford 2, Conn. 














Twenty Years Ago in the NEWS 


PERSONAL FINANCE NEWS, April 1932 
* 
National Officers, 1931-1932 


President, L. K. OSBORNE; Vice President, W. G. WOOD 
Executive Vice President, W. FRANK PERSONS; Treasurer, T. J. HARRISON 
Secretary, RDGAR F. FOWLER 


What are the actual conditions resulting from reduction in the per- 
mitted rate of charge below that necessary for the maintenance of 
legally conducted personal finance? 

An answer from a source of unquestioned impartiality is con- 
tained in the report of investigations made in Massachusetts and 
West Virginia by Herbert Hall Taylor, a veteran newspaper corre- 
spondent and special writer. 

“It was suggested to me that I write some articles attacking the 
‘usurious’ interest rate charged small loan borrowers in Massachu- 
setts,” he says. “The suggestion came from men of the highest 
integrity, who honestly believed that the improvident and distressed 
were being gouged.” 

Finding that the rate in Massachusetts is 8 per cent a month and 
that, in New Jersey, it is 1144 per cent and, in West Virginia, 2 per 
cent, his “immediate reaction was that New Jersey is a little better 
for the borrower than West Virginia and both of them better than 
Massachusetts.” 

With this preconceived impression, extended personal investigations 
were conducted in Massachusetts and West Virginia. 

The keynote of the findings is contained in Mr. Taylor's first inter- 
view, that with a prominent financier of Charleston, West Virginia. 

“I'd like to borrow $50 at 2 per cent a month,” Mr. Taylor ex- 
plained. 

“Try and get it,” was the response. 

“But that is the legal rate.” 

“You're from Massachusetts. Well, there you pay 8 per cent but 
you get the money; here the rate is 2 per cent but you don’t get the 
money. Nobody is making loans of that amount at 2 per cent a 
month.” 

Abundant verification of this bald statement is contained in numer- 
ous cases, in which dates, places, and names of the interested parties 
are cited ... 

Mr. Taylor contrasts conditions in West Virginia with those in 
Massachusetts. Quoting the definition of duties of the Supervisor 
of Loan Agencies contained in the Massachusetts law, he says: 

“It is apparent that the protection of the borrower is the only 
justification of state supervision of small loan agencies. The office 
was not established to protect the lenders.” * * * 

Another feature of personal finance operation in Massachusetts 
which aroused emphatic approval was the strict adherence to the 
practice that loans must be for constructive purposes. 

“I had not proceeded far with my investigation before I awoke to 
the fact that there was no legitimate basis for my proposed attack.” 


é 


Where bankruptcy has been frequent historically, the right to debt 
relief is well known and those in trouble have no hesitation in ac- 
cepting it. In other communities where bankruptcy is rare the 
bankrupt loses caste in his community, and the debtor is willing to 
face severe pressure from his competitors before considering this 
resort seriously. The highest bankruptcy rates occur in states where 
iNegal lenders operate on a large scale. The presence or absence of 
the Uniform Small Loan Law is, therefore, a considerable factor. 

Rolf Nugent, Assistant Director, Department of Remedial Loans, 

Russell Sage Foundation, 
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Cost of Absenteeism 


A’ NTEEISM costs employers on 
the average $56.00 per employee 
per year for every employee on the 
payroll, according to the findings of a 
survey on the cost of absentecism 
which was conducted by Benson 
Laboratories, Inc. of Pittsburgh, Penn 
svivania. 

his survey, probably the first of its 
kind ever made, covered 249 represent 


REGULATION W 
FORMS 
Carried in stock for 
IMMEDIATE DELIVERY 


Statement of Borrower 
Statement of Changed Conditions 
Exempt Credits Statement 


DUNCAN PRINTING 
CORPORATION 


714 North Capitol Avenue 
INDIANAPOLIS 4, INCIANA 








ative companies in all sections of the 
country. It revealed 3. significant 
facts. 


> 


1. Less than 25% of the companies 
surveyed maintain any 
whatever of employee absences, 
this in spite of indisputable 
knowledge that absenteeism dis 
rupts operations, slows down 
production in both plant and 
office, and is therefore an ex 
pense factor of sizable propor 
tions 


records 


Only 8% of the companies sut 
veyed maintain records complete 
enough to permit their use in 
determining the cost of absen 
tecism. 

The 
among companies keeping accu 
rate records is $56.02 per em 
plovee per year. ‘This is the di 
rect cost only and sal 
arics paid to employees for timc 
lost and for work not done. 


average cost of absences 


wages 


Based on this average the total cost 
of absentecism to American industry 
with its 60 million workers is morc 
than 3! billion dollars per year 

Copics of the report showing § the 


results of this survey are 
from Benson Laboratories Inc., Bes 
semer Building, Pittsburgh, Pennsyl 
vania 


LA 


One of the most important 


a 


items in any loan office 
is an 
INTEREST = COMPUTER 


~~ 


For the latest and best 


write or phone 


ALBERT M. HUNTER Inc. 
112 NORTH 7th STREET 


PHILADELPHIA 6 PA. 
WAlnut 2-5443 
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APPLICATIONS 
CREDIT CARDS 


NOTES 
NOTICES 
FINANCIAL STATEMENTS - 


legal forms and operating cards 


100 North La Salle Street 





INDEX CARDS 

RECEIPTS 
PAYMENT BOOKS - 
SPECIAL PRINTED FORMS 


ACCOUNT CARDS 
CHATTEL MORTGAGES 


CUSTOM-PRINTED AND STOCK 


LEGAL FORMS 


4 


e Chicago ° 


ASSIGNMENTS - 
ENVELOPES 

ENGRAVED AND LITHOGRAPHED LETTERHEADS - 

CARBONIZED LEGAL LOAN SETS 


REGULATION W FORMS 
LOAN STATEMENTS 
CASH JOURNALS 


OPERATING CARDS ano RECORDS 
FOR THE SMALL LOAN BUSINESS 


We invite the inquiry of small and large lenders concerning our complete and specialized facilities for the printing of small loan 


We furnish every paper and card needed in the small loan business 


FINANCE BUSINESS FORMS CORPORATION 


Telephone ANdover 3-6522 














The Trends of Consumer Credit 
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